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Abstract
Pulp and paper mill is considered as one of the important industry and
fifth largest contributor to industrial water pollution. The problems associated
with pulp and paper mill effluents are pH, color, high levels of Biochemical
Oxygen Demand (BOD), Chemical Oxygen Demand (COD), Suspended Solids (SS),
Adsorbable Organic Halides (AOX) etc. (Kumar et al, 2014)., Many treatment
technologies are already in practice, among which biological method of effluent
degradation is found to be efficient and cost effective involving the natural
processes resulting in the efficient conversion of hazardous compounds into
simpler ones. This technique requires suitable microbial strains which can
undergo various physico- chemical reactions in the polluted water and during
the metabolism the pollutants are degraded and removed. Research using
different bacterial and fungal strains for bioremediation studies of paper mill
effluent has been reported. In the present investigation, an attempt has been
made to study the effluent treatment efficiency of Rhizopus nigricans. Results
reveal that Rhizopus nigricans is efficient in degradation of effluent to a
considerable extent.

Key words: Bioremediation, degradation, strains, metabolism, phenols, turbidity.
Introduction

Water pollution is the presence of any foreign substance in water which
tends to degrade the quality and usefulness of water. It is one of the -
problem being faced today and occurs mainly by the contamination of w ::
from various sources like industries, agricultura activities, house hold acti _E'l:.er
etc. In case of an industry the water requirement is very large and vities
generation is.voluminous thus creating an increasing demand fiih Cle;:]aift::ater

Pulp and paper mills are categorized as
fifth largest contributor to industrial Water
manufacturing is one of the oldest and largest i

: gest industry ; ia wi :
capacity of about three million metric tones pefya;l;:lndla w.lth an Installed
(Dhanushree and Kousar, 2015). It.is €stimated that 2721 o resust
required to produce 1 ton of paper and wgag 520

a core sector industry and are the
pollution (Singh, 201 1). Paper

of water is
te water Beéneration is about 60-
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Preface

opular literature is 2 writing that does not deal with

abstract problems. A study of the popular English

fiction in Indiz is a study of the expectations and
trends of the masses which makes the study relevant. The
local and international events leave an impact on an aver-
zge Indian’s mind and lifestyle. Then it is reflected in his
wastes. It is also an analysis of the cultural standards of the
society. This volume has articles related to popular litera-
ture, follk, culture and cinema.

This volume contains written versions of most of the
pepers presented during the International Conference on
~Emerging Issues in Contemporary Literature” which took
place at the 87-year-old historical building of Karnataka
Sznghz in Shivamogga from December 7-9, 2017. .

The Conference provided a setting for discussing recent
éovelopments on a variety of topics. It offered a good op-
sormumity to the participants coming from different states of
k=i 20d so many districts of Kamnataka to present and dis-
—==s topics n their respective areas of research: Feminism,
Pogedar Lnerature and Global Fiction. The papers were fol-
lowed by lively discussions and literary interaction. We
ook forward to holding such events in the years to come.

I would like 10 thank all participants for their contribu-
=sn. o the Conference program and the Proceedings. Many
#umiks 2o 10 the FOCET members for their assistance in the
oweall orgznization of the conference. Our special thanks
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Relevance of George Orwell’s Nineteen Eighty Four
in the Twenty First Century

George Orwell’s Nineteen Eighty Four, is by many known for, and consequently
discussed in terms of its,* predictions’ of the future and its political satire. It is
published in 1949, as dystopian novel. The novel is set in the year 1984, when most of
the world population have become victims of perpetual war, omnipresent government
surveillance and propaganda. The study attempts to emphasis on the concepts such as;

surveillance, Doublethink, thought crime, newspeak and memory hole. Further the
study highlights how Orwell’s 1984 philosophically understands dictatorship, which is

still relevant to contemporary world society as a source of reflections about power.

Indeed, the book was regarded by the dissident intellectuals of the East as a “realistic
and detailed analysis of the mechanisms of power”, rather than as just a novel.

Eric Arthur Blair better known by his pen name George Orwell, was an English
novelist, journalist and critic whose work is marked by lucid prose, awareness of
social injustice, opposition of totalitarianism and gutspoken support of democratic
socialism. He is best known for the allegorical nével Animal Jarm (1945) and the
dystopian novel Nineteen Eighty F our}l‘949_)wH s other works includes The Road to
Wigan Pier (1937), Homage to Catalonia (1938). His Nineteen Eighty Four is often
compared to Brave New World by Aldous Huxley; both are powerful dystopian
novels warning of a future world where the state machine exerts complete control
over social life. In Nineteen Eighty-Four (1984) George Orwell portrays a futuristic
dystopian society which is set in modern day London and referred to as Oceania, a
society in which the citizens are under constant control by the Party, the ruling force
of the nation. The citizens of the Oceania are constant surveillance by the use of
cameras, microphones, a secret police, as well as by fellow citizens that will alert the
government if they witness illegal behaviour.

In Nineteen Eighty-Four the government permeates every aspect of daily life, going
to such lengths as to turn children against their parents and friends against each other
in a society where everyone is used as a means of control by the government. To
better understand the control by the government we can apply the Jeremy Bentham’s
Panopticon principle. It is a type of institutional building and a system of control
designed by him in the late 18" century. Through this principle he wants to explain
that it is impossible for the government (Big Brother) to observe all the citizens of the
country at once. Hence the Oceania has the idea of Surveillance to snoop the
activities of both private and public. So the idea of panoptican was further expanded
by philosopher Michel Foucault in 1975 in his book Discipline and Punishmen;- The
Birth of the Prison in which he analyze the mechanisms of discipline witﬁin a
panoptic prison.
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Astract
|

. B T gney v it iien and

One of the main objectives of GST woudd be to eliminaie the cascading mpact Lt o

disinbution cost of goods and services. The exeluvion of cascadnig effecis L.e hich lead hene '
tax on taxwill sigmificantly unprove the compeiiliveniess of original goods and serviees B Ir-‘. .“h; ‘. hj'. =
mpact 10 the GDI' erowth, It i felt that the GST wonld serve a sapetion reavnt (o u-.ml.lr i « !}lu'n.j of
streamlining indirect fav regime in India which can remove cascadmg effects in suprply lh.”.”.' tifl the tevel of final
consumers only when all such above mentioned indirect taves are completely i uded tn GST. 11 is understood '””_“"
alcohol, tobacco and petroleum products will not be encloved by GSTas alcohal and tobucco are considered as Sin
Goods. and governments do not like 10 allow free trade on these property. This paper clearly c'!fihmh' impact of
GST i Economy in general and Different Sector like food industry, FMCG, antamabile, 1T sector ele, m

rarncidar.

Key words : GST 1T Scctor, Textile . Auto. capital assets. Ete.,

. Introduction

— Complete Analysis. Impact of GST in India. Amidst cconmmic cnsis
growth targets, supported by slew ol strategic
ax (GST) is expected to provide the much
basis of indirect taxation towards free

Impact of GST in Indian Economy
across the globe, India has posed as a beacon of hope with ambitious
missions like "Make in India", *Digital India’, ctc. Goods and Services T
needed stimulant for cconomic growth in India by transforming the existing
flow of goods and services within the economy and also eliminating the cascading effect of tax on tax, [n view of

the impontant role that India is expected to play in the world economy in the years o come, the expectation of GST
cing introduced is high not only within the country, but also in neighboring countries and in developed economies
of the world. check more details about “Impact of GST in Indian Economy™ from below.....

» Impact of GST in Indian Economy
Reduce tax burden on producers and foster growth through more production. This double taxation prevents

manufzcturers from producing to their optimum capacity and retards growth. GST would take care of this problem

by providing lax credit to the manufacturer.

Varicus tax barriers such as check posts and toll plazas lead 1o a lot of wastage for perishable items being
:runsported. 2 Joss that translated into major costs through higher need of buffer stocks and warchousing costs as

w=ll. A single taxation system could eliminate this roadblock for them.
A single Lzaation on producers would also translate into a lower final selling price for the consuner

Alco, there will be more transparency in the system as the customers would know exactly how much tates they are
being charged and on what base. N

GST would 2dd 10 government revenues by widening the (ax base.
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Marketing- “Key to Organisational Success”

TING - A STUDY ON GREEN MARKETING AND SOCIAL

NETWORK MARKETING ,
Prof. Suresh H M. R' and Mr. Ravi Kumar G R? and Mrs. Smitha G Roopesh R
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ABSTRACT ' »
Global economic environment is witnessing rapid changes which are providing many

challenges and opportunities for business. New generation marketing is a new phrase coined in

these days to meet the growing expectations of the consumers. As Indian consumers are becoming

aware of products and services With brand equity, there is a need for re-orientation of
communication styles, so that, the firm can reach the targeted customers within time with maximum
marketing effort. New generation marketing is a multi-dimensional approaches aims at capitalizing
marketing opportunities to maximize the benefits. In this background and attempt has been made in
this paper to analyse various dimensions of new generation marketing and there implications.

INTRODUCTION
India being a most favourable destination for marketers because of its potential expansion as

an emerging market. Marketer should not stick on to the traditional concept of communications their
message to the customers but they must try to adopt changes in their marketing strategy with
changing new generation trends. New generation marketing aims at creating more value to the
customers. It is multi dimensional marketing approaches where customers are well informed and
equipped with technology with a view explore market opportunities. Green marketing and social
network marketing are important components of new generation marketing aimed at enhancing
quality of life for customers on the one hand and achieving ecological balance on the other.

OBJECTIVES OF THE STUDY

The study mainly focuses on:
e Analysing dimensions of new generation marketing
» Examining the new innovation in the area marketing.

» Evaluating the implications of new generation marketing.

METHODOLOGY
Tht? study is based on secondary data. Information has been obtained from various published and
unpublished sources. Information from sources like journals, books, reports etc has been used.

REVIEW OF LITERATURE

,Aocording to Mr.Monneke Jones, in his article ‘Generational marketing; Harvest the hole family
tree’(1). He opinions that old era concept of one-size fits all gone in marketing of products
Custon}ers prefer advice and information which is suitable according to their needs. A well tailoreci :
mgrketmg message increases loyalty in clients. Each generation have unique chéxracteristics and
mmdse.t. Ac_ivxsers have understood that how effectively can apply the generational marketin
strategies will leads to more growth of business and potentjal customers. :

T
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The present marketing environment s highly competitive. The students, aspiring to enter into co.rporaFe marken:ng field,
have to develop and possess vibrant knowledge and distinctive skills to come out successfgl in thfatr profession. The
purpose of this book is to provide them with valuable knowledge and to help them develop required skills.

Important features of the book

Simple and easily understandable presentation.

Coverage of important topics of marketing management taught in universities.

Review questions at the end of each chapter, ranging from short answer questions to essay type questions,
for the benefit of students.

Relevant cases to enhance creativity and analytical skills among students.

Dr. Vikram V is presently working as an Assistant professor of Marketing in  the
department of management studies, JNN College of Engineering, Shivamogga, affiliated
to Visvesvaraya Technological university, Belagavi. He has worked as an executive for
over 5 years in the areas of sales and Marketing in companies - Victory sales Associates,
The Printers (Mysore) Private Limited (Deccan Herald & Prajavani) and The Express
Publication (Madurai) Limited (The New Indian Express & Kannadaprabha). He
jcompleted his MBA (Marketing) in 2003 and Ph.D in Business Administration in the year
2017. The topic of his Ph.D is 'A study on Supply Chain Management practices of selected
Newspaper Companies in Karnataka'. He has, to his credit, 12 years of leaching
experience in Post Graduate departments. He teaches different subjects, like Supply
Chain  Management, Business Marketing, Integrated Marketing  Communication,
Research Methodology elc., for MBA students. He has delivered invited leclures on
Marketing Management in Faculty development programmes / Entrepreneurship
Development Programmes, Student Orientation Programmes etc. He has participated in
National and International seminars and conferences and presented research papers

there. He has also to his credit, publication of research papers in many National and
International journals.

Dr. A. Venkataraju M.Com., Ph.D. is presently working as the professor and the director in
Kadidal Manjappa National Institute of Post Graduate Studies, the M.Com Department of
Acharya Tulsi National College of Commerce, Shivamogga, Karnataka. He entered into
teaching profession in 1971 and worked as lecturer, reader and professor in Acharya Tulsi
National college of commerce, one of the wings of National Education Society (R), Shivamogga

the prestigious educational institution in malnad belt of Kamataka, having more than 35 schoolé
and colleges under its management. After his retirement, in 2006, he was invited to engage MBA
classes at Hoysala College of Management, Shivamogga. There, he held the positions of the
Vice-principal and the Principal. In 2011, he worked as the Principal at NES Institute of Advanced
Studies, Shivamogga, for a short period. InAugust 2011, he came back toAcharya Tulsi National
College of Commerce, to engage classes at newly started M.Com. department. In 2013, he
assurped the charge as the director of the Department, He has to his credit, about 50 year's of
teaching experience. He has worked as recognised guide of Kuvempu university and has
successfully guided 4 candidates for Ph.D. He has written books (Study materials) for distance
education courses of Kuvempu University and worked in different bodies of University of Mysore
and Kuvempu University. He has participated in state and national level seminars and

conferences as resource person and as chairperson of technical sessions. His research papers
have been published in National and international journals,
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ABSTRACT

Energy maintenance and environmental sustainability has been a target area since 1970s. Post fingne |
in the year 2007, these are also the buzz words in financial industry. Long term sustainabiliry “."‘ecgq:
major components for all businesses to survive. The borrowers should exist over long term for fn:[:
achieve their objectives. All these have an enormous strength in banking indusiry. Green Banking Fefor
efforts of the Banking industry to maintain the environment green and 1o reduce greenhouse etfects rh;-
rationalizing their policy, strategies, activities and decisions relating to banking services, business gy i,-]i
operational activities. The Green Banking challenges are identified high maintenance cost. diversificag;,
reputational risk, startup face and credit risk. For effective implementation of green banking, the Rpy
government of India should be play an important role and Sormulate green policy guidelines and
incentive. This paper deals with scope, products. challenges and opportunitics of green banking in (h,
banking sector

Key Words: Environmental sustainability, Green Banking. Financial industry, Economy

INTRODUCTION

The banking industry in India is the lifeline of the country. It is the largest financial sector in India. India
have the great potential to become fifth largest in the world in the year 2020 and third largest by 2025
have helped in country’s economic development and have transferred the hopes of people into the rea
present Indian banks have witnessed the fast growing trend and have transformed its operational strateg
large extent. The banking sector in India has gone through so many challenges which include a
consumer behaviors, rapid technological changes, regulatory changes, etc. It has faced various ups anc
and has become adaptive to the changing environment.

The Traditional Banking sector in India can be defined as the banks whose primary activity is to recer
and lend money. It has acted as the payment agent for its customers. The main issue of traditional ba
that the customers have to visit banks to carry out their banking activities within the specified workir
only. This involves a lot of time of the customers as it not only includes travelling but also requires
stand in long queues to perform their transactions in the bank. Traditional banking also involves
paperwork to be done in order to perform its banking functions systematically which involves deforests
has an adverse effect on the environment. Nowadays, as people of the country are precipitously using th
natural resources, it has given rise to the a great concept of Green Banking,.

Green Banking is totally different from traditional banking as it is the concept of promoting su
development in the country. Green Banking is the new concept in the financial world which concen
environmental and socially responsible investing. In the era of Globalization, global warming is becor
of the important issues across the world. The effects of Global warming have found to be responsib!
destruction of the climate changes which have impacted the land, water and human resources of the V
people of the society are becoming more concerned about the depletion of natural resources,

Organizations have started perforn}in-g their corporate social responsibilities (CSR). They have started
their working techniques to maximize the greenery and to minimize the impact of their functior
environment.

Green Banking is also called as the ethical banking which objective is to protect the environment and
the carbon footprint from ba_nkmg activities. It motivates banks to carry out eco-friendly invest
amalgamating its operational improvements and technology know-how in bankin business operatio
Banking has started priority lending to those industries which are already green or guu'n its eft%ns to
The aim of going green 1S 10 maximize the energy efficiency and to use the Ei c]le% adable prod
performance of banks heavily depends upon the performance of its clients. The banis i%zl;ve to diliger

that the customer’s projects are meeting all the legal and enyir : o iy
nonperforming assets for the banks. onmental compliances as any failure ¢
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ABSTRACT

conomic development. Indla's prosperity dey MK& ”[’; fm’r{cam,;
I Indian agriculture plays mwm.m’." m{tl T ‘ t :”H'mhfd.'!h' produced in India and marketing of a agriculy,
prosperity, therefore many kinds of r:‘l:rn‘.f:flf ';: :ﬂ: il marketing involves many operations and p{'ace.s'.s'e.s' m”‘f‘f‘
products tends to be complex process. "m’.“ ! he cultivated farm to the final consumers, Agriculture Provij,
which the food and raw materials move from “L.L“ o 5-(::;3101'.\' The suliable mar/ceﬁng system .s'hou!d )
goods. for I Ny "“;fm/m:;:"lgj’}?;rfs' of f;‘ze tiller of the soil. Market information iy
mwwd-f“ ‘.Jf m q:;;: f ”/r}f:‘f:;::;:t:;j:::::ki;;i::J:Jf:w:(md prrmlmh’ng improved price formation, It :; c:f:uj,:a,‘ i,;
e "’ I-dum?- ] t'th-. :'fclc:c't'.‘-:x'rJJJ.\' about what (o grow, when to harvest, to wh!c:h market pro uc(', :1 ol
ey "'”h'» ”!{:’:r;r( o store it, So that the marketing information on agriculture commodities g,

> se hether « d i 4

:::u::';:;ritff ‘i::l:!:c extension services along with production aspects lo the farmers.

KEYWORDS: Agriculture, ) larketing, food-grains,

PRELUDE

Agricultural marketing covers the sery;
consumer. Numerous interreated activitie

availability of syjtap|e fi
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quality is often forceq 0

CONCEPT OF AG

The term agri
broades sense,

nance. Marketing Systems are
1. Businesses
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mpetitive and involve continuous

that have Jowey costs, are » and can deliyer quality products
e high costs, faj 1o adapt to changes in m
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more efficient

and marketing Agricy] :

Ure, the

: aimed at the use of hatural resources for human Welfare, i.e,, jt Incly he
Fimary ge i i
3}{ ) yldcnwucs of production Marketing connotes a series of acllvities involyeq I moving i
i .
scmp ) nfof Production 1g POINt of consumption Agricultural marketing involyes essential| “o0ds fron
g of aprie T i .

= v'il:lo agricultyrg| produces. I'hig definition of agricultural markctmg may be accepted in olg uy Ing and
vird ‘f Idgt- CCOnomy was more or Jess self-sufficient, when the marketing of agricultura| Progy, 2Ys, when
! culty, a t.he farmer go14 his produce directly to the consumer on g ¢agp or barter bagi -8 eSented no
'Imt:h. marlrt:lmg of agricultury produce has 1o undergo a series of transfers or eXchanpe
dnflll‘.ltr before finally reaches the consumer Agricultur; :
physical ang in
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. - Production i) they are | O ultimate cons -"'@ry,'ce Crms, as
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ABSTRACT

The concept of marketing has considerably changed in recent years. Today, it is regarded as a distinctive
p;‘n‘!osaph,l‘ and activity of business concerned with discovery of needs, wants, and expectations of preser?! and
prospective consumers and creation, communication and delivery of desired value with the object:ve- of
achieving [rue consumer satisfaction and sustained profitable relationships with consumers. This emphasizes
thatmarketing research activities have to be undertaken on continuous basis Jor assessing changes in consumer
needs wants and expectations’ and help in formulation and implementation of an appropriate marketing mix
programme, which will bring a fit between the product and the market. The present study is an attempt in this
direction. It focuses on evaluation of promotional strategies of MTR Foods Pvt. Ltd. Promotion refers to
communication of product and organization to the targel audience, in such a manner as to create brand and
corporate image. It includes the strategies of advertising, personal selling, sales promotion, publicity, direct
marketing eic.The research activities in this regard will help a lot in assessing their effectiveness. The MTR's
promotional activities are more than satisfactory and majority of respondents have expressed their positive
opinions about the same. Yet, the company has to pay some attention for greater improvement. If it pays greater
attention for integrated marketing communication which implies appropriate integration of promotional efforts

with other elements of marketing mix, the company is sure to position itself in a better manner in the minds of
consumer and maintain sustainable profitable relationship with them.

Key Words: Marketing Strategies, Promotion Mix, Brand and Corporate image.

INTRODUCTION

The concept of marketing has considerably changed in recent years. Today,
philosophy and activity of business concerned with discovery of needs, wants,
prospective consumers and creation, communication and delivery of desire
achieving true consumer satisfaction and sustained profitable relationships

thatmarketing management has to aim at bringing about a match between the product and the target market,
through its integrated marketing programme which requires an appropriate integration of all the elements of
marketing mix, namely, product, price, promotion and place. This requires two basic things namely;
I.Understanding the needs and expectations of customers and 2. F ormulation, implementation and control of
such marketing strategies as would bring about a fit between company’s resources
consumer needs and expectations, in an integrated manner. This calls for continuo
activities to assess the changes that take place in market and to take up necessary m
between the product and the market. The present study is an attempt in this direction, It focuses on evaluation of
Promotional strategies of MTR Foods Pvt.Ltd.In marketing terminology, promotion refers to the entire set of
activities which communicate the product or service to the users. The idea is to make the people aware of
Products or service and the selling company and motivate or persuade them to purchase the product against the
ompetitive products. Promotion may be described as publicizing a product, organization or a venture so as to
INcrease public awareness and sales. It is one of the elements of marketing mix which includes the elements of
product, price, promotion and place.Promotion mix includes different activities and strategies like, advertising

sales Promotion, personal selling, direct marketing, publicity and public relations. The present study attempts t(;
Present an evaluation of promotional strategies of MTR Foods PVT.LTD with special reference to Bengaluru
City. The study obtains relevance because evaluation of promotional Strategies of the company with special
reference tq Bengaluru city has not been undertaken hitherto.

About the MTR Foods PVT. LTD.

Was founded as a restaurant by Yagnanarayana Maiya and his brothers in the year 1924. A Food Control
8 introduced which mandated that food was to be.sold at very low prices. This move made it difficult for
'0 maintain high standards in its restaurant business and forced it to diversify into the instant food
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ABSTRACT

Any corporate advertising campaign should be both strategde, 0okl ,
aligned with its mission, and conslstent, alipning with the products and services that H'fc' company sells g,
ffective corporate advertising campaiyn alse needs o be parl of an overall r.'n'm;m.rmrw!;rm \'!r(fh';:y designeq
to establish and build corporate image, presenting the company -"rff’”h’fy'm a way that :I‘:-mﬁ;rc'r.\ Other
company-initiated messages. Corporate image building is Indeed Cf‘.fffa‘l"fl‘r{}_’m:}j: task, according to empirigq)
evidences. This paper highlights concept of advertising, Image hullding., -“’5.’"”/“"'(”“:’" of advertising towargy
corporate image in one hand and role of advertising in corporale image building particular on the other hang

agr toward the fulure of the COMPny.

Key words: strategy, transformation, Corporate image and F—{f[it_e‘_{{{ffi)f'{‘:_{ KM ete, o

INTRODUCTION §
Corporate advertising has become a prominent instrument of organizational management in general ang
customer relationship management in particular in India and other developing nations. Advertising has become

a necessary evil in the modern socicty. Advertising has promotional, educative, cconomic and sogial

dimensions. Advertising is usually delivered through a communication medium designed to reach more thay *
one person but to the masses. Corporate advertising plays a major role in creating awareness among the
customers about the brand image. Corporate brands need to be managed in relation to the inter play between '
vision, culture and mission. Modern corporate houses have realized the importance of advertising in corporate *
image building. Advertising is indeed a necessary evil in modern society. No organization can sell the goods
and services without launching suitable advertising campaigns in modern society.Due to this reasons | therg is =«
urgent need for effective advertising to attain increase corporate image . 3

Concept of Advertising 5
Advertising is commonly defined as any form of non personal presentation and promotion of ideas, goods and

services usually paid for by an identified sponsor or advertiser. Advertising is also directed at a specific group
of consumers of goods and services.

]
i,

Concept of Corporate Image :
Corporate image is found to be indisputably the most complex of all the marketing concepts. The image ofthe

individual corporation created in the mind of consumers consist of total corporate advertising, public relations ¥
as well as by the company's individual brand, advertising, packaging, value and the consumer's actual '.
knowledge and/or experience with the company's brands or services (Harris, 1958) . 1
Significance of the Study X
Over the past two decades, numerous case studies and strategy articles have been written describing the ways in.
which corporate advertising has facilitated positive public perceptions of global business. As we move into the.
first decade of the 2Ist century, certain factors in the physical, social, political and economic environment. *
suggest an expanded role for corporate advertising. As business attempts to respond, corporate adverlising is, !
expected to promote images of environmentally responsible corporate citizens. Corpo‘rate Advertising PrUVidcs &
apawerful fov) 1or FEtE N Shﬂring the company's vision and purpose. Welles (1996) explains: "At the heart
il o EOUC DS TSR S thtjre o a it lh.al Is simple enough for the management to communicate, zmd_-‘“' %
recognizable that others can quickly connect with it. Corporate Advertising is widely used as a means 10 build
corporate image and enhance the economic status of organizations. But like qucccssrl{] - ots. oo +orporat "
advertisements don't end after the first interaction. They need to be told and Il'etold- -sha r”c;]and r:"{;:hapﬂd thrmlﬂh?;‘:'
various tools and strategies of corporate advertising.In view of this ey u}ldcnpck ' L;tud)' customer.
relationship management in general and role of advertising in corporate irﬁagc};mildingapaer?icu[ar \
Role of Advertising in Corporate Image Building
Advertising has Yecommea s iy of JiE especially in the age of economic liberalization. Modern corporﬂ‘i"@'f

have to reach out to the people through various advertising campaj ns § o of thE
- Ins abilil

image building over a pf:riod of time. Commercial advert
of their goods and services through systematic branding

"
.

has a]S(I) become a prominent instrument of Corpoi '
ISers primarily seek to generate increased constMP o

which involves the repetition of an image of P/ 59
R 1 &




